
We all agree there is an education crisis in this country, beginning 
with kindergarten readiness. There are tens of thousands, if not 
hundreds of thousands, of organizations working on the 
problem — yet the solution remains elusive.

...if parents and caregivers across the country repeatedly heard one clear and straightforward 

directive on how to improve their child’s readiness to learn.

Because 15 minutes of reading aloud each day can change the face 
of education in this country.

By making 15 minutes of daily reading aloud the new 

parenting standard, we will change the face of 

education in this country.

Reading aloud is the single most important thing a parent 

or caregiver can do to improve a child’s readiness to read 

and learn.

Parents are a child’s first and most important teacher.

...if we all united behind one simple and powerful message: Read Aloud 15 MINUTES. Every 

child. Every parent. Every day.

Imagine...

Facts:

...if those talents and energies were united behind one key strategy to 

improve U.S. education.

...if community leaders, employers, day care providers, preschools, schools and civic and 

faith-based organizations echoed that same message.
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Successful campaigns have 4 things in common:

Just as the ADA and Procter & 
Gamble made daily tooth 
brushing the norm with their 
“Look Mom, no cavities” 
campaign in the 1950s; just as 
the federal government 
declared war on smoking in 
1973 and drastically 
diminished smokers’ ranks; 
just as Mothers Against Drunk 
Driving made “One for the 
Road” taboo; just as the 
Komen Foundation made the 
pink ribbon ubiquitous and 
breast cancer research a 
priority; so too can we turn 
daily reading aloud for 15 
minutes from a 
recommendation into a      
parenting “must.”    

The 15 MINUTES Movement 
is bringing together a 
passionate group of 
partners. Though each has a 
diverse audience and 
mission, they are united 
behind the idea that 15 
minutes of daily reading 
aloud from birth to age 8 
can change the face of 
education in this country. 
The partners are reaching 
out to their unique 
constituencies — 
community groups, day care 
providers and schools, 
businesses, employees, 

libraries and faith-based 
organizations — to spread 
the word. Their goal is to 
have every American child 
ready to read when 
entering kindergarten and 
continuing to build skills 
throughout early school 
years. This is only possible 
by beginning to read to 
children at birth.

What will make the 15 MINUTES
movement work?





National Leadership Partners:

Raise your voice! Spread the word!

Partners, such as large non-profit organizations and 
corporations, support the 15 MINUTES campaign during the 
three pulses each year. The 15 MINUTES movement links its 
partners and leverages their reading aloud resources. Partners 
report their “touches” and celebrate each others’ successes.

Distribute Read Aloud 15 MINUTES messages during each campaign pulse to your     

audiences through your communication channels. Messages are designed for sending as 

email and jpeg files for use in intranet, social media, blogs, and website display.

Report on the communication channels used and the frequency of the communication at the 

end of each month-long campaign pulse period. By collecting metrics from the beginning, 

we will be able to share the growing impact of the campaign with each of our partners, 

sponsors and the media.

Become a partner

What is expected of a
Read Aloud 15 MINUTES partner?

Join in message support three times a year 

for month-long campaign pulses over the 

next decade.

Visit www.readaloud.org for more information

Read Aloud Messaging: Seize The Summer

1. Read Aloud Month (March)

2. Seize The Summer (Mid summer)

3. Let’s Talk (October)

Designate an organizational contact person who will work with the campaign.

Get involved!
Support the 15 MINUTES message

It is not unusual for
teachers to spend a month
re-teaching material that
has been forgotten over the
summer, at the expense of
new material and
information that might have
been taught


